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HER RESUME.....

Name: Brittney “Bee” Fells
Industry: Graphic Design, 
Marketing & Branding
Company: 
Bee Fells Creative, LLC
Unique skills: Equips new and 
established female entrepreneurs 
with visual branding to rise above 
competition
Website: 
www.beefellscreative.com
Hometown: Cleveland, Ohio
Age: 28
Education: B.S. in Visual Commu-
nication Technology from Bowling 
Green State University; M.B.A in 
Marketing and Communications 
from Ursuline College
Organizations: 
Zeta Phi Beta Sorority, Inc., 
Engage! Cleveland
Family: 
Wife and mother of two young 
children (ages 1 & 3)
Hobbies: Netflix and naps

HER INSPIRATION…..

Growing up as a child, what did 
you want to be?
I wanted to be the person who 
designed billboards. I knew what I 
wanted to do at a very early age. 
That was my dream job!

When did you discover your pas-
sion for graphic design?
My senior year of high school, there 
was a class where they taught us 
graphic design. Initially I hated it, 
but by the third week I had fallen 
in love.

Startup Business

It really is my goal to not just design for 
someone, but also to educate them so that 
after they are done working with me, they 
have the tools and confidence to make  
important decisions on their own, that 
will establish their brand going forward.”

– Brittney L. Fells
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THE DECISION…..

What led you to quitting your 
job and starting your own 
business? I was stuck work-
ing in a position that had no 
room for advancement, chal-
lenge and it wasn’t suited for 
my personality. I struggled for 
about two years before I was 
able to take the leap. One day 
I went out to dinner with a few 
successful women and I casu-
ally talked about my dream 
to start my own business and 
said it would probably never 
happen. My friend respond-
ed by saying, “why not?” So 
I stopped and thought to 
myself, yea why not? What’s 
stopping me from doing what 
I love? So, for five months, I 
was fully-dedicated to giving 
my business my all. I gave my-
self one year before I would 
quit my job. During that year, 
things got so terrible for me 
mentally that I could not bring 
myself to do the job anymore. 
I knew it was time to go.

Who supported your deci-
sion? My husband. He kept 
talking me out of my funk. He 
would tell me, “this makes you 
happy, so stop being scared 
and just do it.” He would not 
let me have pity parties.

HER NEW LIFE…..

What is a day in the life 
of a CEO like? Everyday is dif-
ferent. I wake up, take my kids 
to daycare and I get myself in 
the mindset of work. I work 
on one or two projects a day 
and take client calls; it’s an all 
day grind. Monday through 
Wednesday I’m hustling be-

cause my one and three year 
olds are away. On Thursday 
and Friday I have them home 
with me. Sometimes I have to 
cram one week of work into 
three days.

Who was your first “real” 
client? One of my best 
friends. She decided that she 
was going to start a hair and 
fashion company. She came 
to me and told me she be-
lieved in me and she trusted 
me. She took a chance on me 
by giving me my first break so 
that I could have something 
to show for myself.

Why do you focus on 
female entrepreneurs?
After being unsuccessful fo-
cusing on a broader audi-
ence, I thought to myself who 
needs help? And the answer 
was people who look like me. 
My clients need someone who 
can speak their language and 
I am obviously able to do that.

THE CHALLENGES…..

What challenges do you face 
as a young, woman of color 
in this business? Being young 
isn’t a problem, when clients 
find out that I’m young they 
are excited and feel that I 
have a fresh perspective. Be-
ing a woman of color isn’t a 
problem either because many 
of my clients are women of 
color and they want to work 
with someone who looks like 
them. Really, the biggest chal-
lenge is competing with other 
people who do what I do.

How did you conquer that 
problem? I thought about the 

things that are most import-
ant to me. For my clients it’s 
the same. They want some-
one they can trust, afford and 
with whom they can discover 
fresh ideas. I try not to think 
about the competition, be-
cause I know that I am unique 
in my approach to meeting 
the needs of my clients.

Where do you find the bal-
ance between career and 
personal life? I get to spend 
time with my kids two days a 
week. But I do sacrifice a lot 
of sleep to do all of the things 
I want to do. My husband is 
very hands on with our kids 
which gives me time to get 
work done.

What has a client said or done 
recently to fuel your passion? 
I had a client do an audit to 
determine what was working 
for and against her company. 
After a consultation with me, 
she came back two weeks 
later and said “because of all 
the things you told me and 
designed for me, I had three 
people call me in one day and 
I’m booking out.” It felt good 
to know that I helped her dis-
cover her confidence through 
the tips that I gave to her. 

HER ADVICE…..

What one piece of advice 
would you give yourself and 
others? I would say, define 
your purpose and stick with it. 
When I first started out I want-
ed clients and I would take 
business from everyone. But I 
didn’t really become success-
ful until I secured my purpose.
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